
File Types
RASTOR VS VECTOR

Raster images are made up of a bunch of tiny pixels, 
while vector images are made from mathematical paths.

1. A Photograph off your camera or phone is a  
 rastor image. 
2. Rastor file extensions: .png, .jpg or .jpeg, 
 .gif, .tif, .psd, (.pdf may include rastor images)
3. Rastor images are measured in resolution: 
 DPI = dots per inch, PPI = pixels per inch 
 High Resolution = 240 - 300 dpi (needed for printing) 
 Web Resolution = 72 dpi (smaller size loads faster)
4. .png files can be saved with transparent backgrounds.  
 .jpg and .gif will alway have a white background. 

1. You should always have your logo in vector format,  
 ask for a vector PDF. 
2. Vector file extensions: .ai, .eps, .svg, .pdf
3. Vector files are scalable. Can be enlarged to any size 
 without loss of image quality. 
4. Nearly all merchandise printers need vector files  
 (think koozies, t-shirts, vinyl machines, engraving)

RASTOR VECTOR



Fonts
Serif and Sans-serif

Serif is the font that has decorative tapers at the beginning or the end 
of the letters. Sans Serif is a font with the absence of (or sans) any 

serifs within the letters. Everything else is a decorative font. 
1. Should limit to 2-3 fonts for branding. 2-3 is a good number  
 for any design project. (Header font, Body Text font, another  
 complimentary font)
2. Choose a font family for body text that included a  
 regular, italics, and bold.
3. Any font used for your business should be available for  
 commercial use. Fonts are licensed property. (dafont.com)
4. If your logo includes a font, you need to have that font  
 or ask your designer to convert the font to outline form.
5. Fonts reflect the style of you business? (formal, serious,   
 authentic, playful, casual, extreme, serene, minimal) 
6. Serif font are traditional fonts and create more formal design.  
 (Times New Roman, Palatino, Minion Pro.)
7. Sans are considered modern, clean, sometimes  
 plain fonts. (Arial, Helvetica, Century Gothic)  
8. Serif fonts are supposedly easier to read. 
9. Black on white is easier on the eyes than white on black
10. Limit decorative fonts (like script or handwritten) to pull  
 quotes or special emphasis text.
11. Web fonts and Print fonts are different and varying computers  
 may change fonts depending on the computer’s system.   
 



Color Types
CMYK, Pantone and Hex 

Just as with fonts, limit your brand colors. Use black and white plus 
1-2 colors and maintain those colors throughout all platforms for 

consistency. Use tints and shades of your signature colors for variation. 
Life Less Cluttered Yellow
CMYK Value = 2,5,77,0
Pantone Spot = 106C
Hex Color = #faf23b

1. The colors you pick for your business should reflect the experience you want  
 your customer to have when they first encounter your logo/brand.  
 https://londonimageinstitute.com/how-to-empower-yourself-with-color-psychology/ 
 
 
 
 
 
 
 
 
 
 
 
 

2. CMYK are the primary colors for printing. Your home printer uses CMYK ink   
 cartridges. So do professional printers. This is 4-color printing. Not a  
 guaranteed match every time.
3. Pantone Colors are Spot colors. This is a special color ink that is made to be an  
 exact match every time. You would view these colors in a Pantone book to pick. 
4. Hex Colors are web colors. It’s important to know these colors to keep    
 consistency between print and web.  
 
 
 
 
 
 


